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In the aftermath of the second superhuman civil war, the world has become disillusioned with its heroes. The next generation has
to be better. They have to be...
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WE'VE ONLY BEEN A | ¥

TEAM FOR ABOUT A
DAY, BUT I'D RATHER ‘
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==THAN
STUCK IN THE
WOOPS WHERE
MY SPIPER-
POWERS ARE ABOUT
AS USEFUL AS
KANYE'S INSIPE
VOICE.
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SEE, RIGHT THERE,
YOU'VE HIT TWO

8\ SPEED BUMPS.

-=AND
TWO: WE LEARN
WHAT EVERYONE'S
POWERS ARE SO WE CAN
START BUILDING SOME
SICK CcOMBO

£~ WE'RE NOTA
/ TEAM UNTIL ONE:

ONE ANOTHER, WHICH
IS WHY T ASKED FOR
A CAMPING
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SHRINK, GROW, MORPH,
""'"'ﬂ STRETCHAND HEAL 4
“\ PRETTY FAST.
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! ) : DOES YOUR
| : o [ STRENGTH INCREASE
. IN RELATION TO YOUR
| \\ - STATURE?

I CAN THINK OF 97 WAYS--WAIT,
98--THAT THOSE POWERS COULD BE
USEFUL OUTSIDE AN LIRBAN SETTING.

CAN YOU WEB LIP SOME
HAMMOCKS?
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’ ; SPIDER?
’ i { I KNOW YOU'RE
Y . HERE. INVISIBILITY IS
\ " COMPROMISED BY &
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I'M AN
INHUMAN. T CAN

~ AWESOMELY,
YES. WHO'S NEXT?
SPIDEY?

FINE. MY NAME IS
SPIDER-MAN...

..AND T HAVE
THE PROPORTIONATE
STRENGTH AND SPEED
OF A SPIDER, T CAN CLING
TO WALLS, I SHOOT WEBS,
AND T HAVE AN ELECTRO-STING
TOUCH, WHICH WILL BE VERY
USEFUL OUTHERE IFT
WISH TO FISH WITH MY
- BARE HANPS.

THEY'LL
DISSOLVE




