


Scully and Mulder have found their way to the small Florida fown of

Halpadalgi to investigate a series of strange occurrences, all conveniently atiributed by
the sheriff to the hallucinatory effects of bath salts. But when Scully kills a man attacking
a pregnant woman, and Mulder finds a mysterious brand on his chest, it becomes clear
to them both that there’s much more to this situation than meets the eye.

DELILAH S. DAWSON ELENA CASAGRANDE

SILVIA CALIFANO ARIANNA FLOREAN

SHAWN LEE ELIZABETH BREI DENTON J. TIPTON

A

GREG GOLDSTEIN CHRIS CARTER

ECXFILES

CASE FILES

MEB THE % FILES

CATHERINE NODET J.J. LENDL CHARLES PAUL WILSON 111

The X-Files created by Chris Carter.

Special thanks to Carol Roeder and Nicole Spiegel at Twentieth Century Fox and Gabe Rotter at Ten Thirteen Productions. For international rights, contact licensing@idwpublishing.com

®

www.IDWPUBLISHING.com

Greg Goldstein, President & Publisher * Robbie Robbins, EVP & Sr. Art Director « Matthew Ruzicka, CPA, Chief Financial Officer + David Hedgecock,
Associate Publisher * Laurie Windrow, Sr. VP of Sales & Marketing * Lorelei Bunjes, VP of Digital Services * Jerry Bennington, VP of New Product
Development * Eric Moss, Sr. Director, Licensing & Business Development

Ted Adams, Founder & CEO of IDW Media Holdings

Facebook: facebook. i ishing « Twitter: @i ishing * YouTube: youtube. i ishi G
Tumbir: tumbilr.idwpublishing.com « | i idwpublishi f . \(il' Tube

THE X-FILES: CASE FILES-FLORIDA MAN #2. MAY 2018. FIRST PRINTING. The X-Files ™ & © 2018 Twentieth Century Fox Film Corporation. All Rights Reserved. © 2018 Idea and Design Works, LLC. All Rights Reserved. IDW
Publishing, a division of Idea and Design Works, LLC. Editorial offices: 2765 Truxtun Road, San Diego, CA 92106. The IDW logo is registered in the U.S. Patent and Trademark Office. Any similarities to persons living or dead are purely
coincidental. With the exception of artwork used for review purposes, none of the contents of this publication may be reprinted without the permission of Idea and Design Works, LLC. Printed in Korea. IDW Publishing does not read
or accept unsolicited submissions of ideas, stories, or artwork.



NOW WHY WOULD
A JUNKIE WHO LIVES
IN AMERICA'S SWELTRY
ARMPIT HAVE A FRESH
#l BRAND THAT SEEMS TO
Nl MERGE EARLY CHRISTIAN
i SYMBOLISM WITH
EGYPTIAN

HIEROGLYPHICS? A
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SCULLY, HOW
STRONGE 1S YOUR
SIGNAL? I WANT

TO LOOK UP THESE
HIEROGLYPHICS.
THEY SEEM...
OFF.

LITTLE BUusY
APPLYING
EMERGENCY
FIRST AID HERE,
MULDER.

JUST
TAKE A PICTURE
AND FIGURE IT OUT
LATER WHEN YOU'RE
STANDING ON A ROOF,
WEARING A FOIL HAT,
AND HOLDING UP A
CLOTHES HANGER
FOR BETTER
RECEPTION.
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SEE HOW THAT'S ALMO:

YES, THIS
IS DANA SCULLY,
FBlL. I NEED AN
AMBULANCE ON...
OH. YOU'VE ALREADY
HAD THREE CALLS.
NO, I HEAR IT
NOW. THANKS.

CROSS COMBINED WITH AN
8\, ANKH, AND THAT'S SORT J
OF AN ALLIGATOR?

BUT
THERE ARE NO
ALLIGATORS IN
EGYPT. THEY HAVE
CROCODILES.

I DON'T THINK
THAT THE GUY WHO
MADE THE BRAND
CARED THAT MUCH
ABOUT TAXONOMY,

TO BE HONEST. 4







TRAILER
AND SEE WH)
I CAN FIND.

HE C
ANYTH ABC
THAT BRAND?




SNIFF OUT THE
RUG FAC

N THIS JACKET?
I LIKED THIS

ABOUT IT, BUT
1 cU T

=









