MARVEL

ANNUAL

BRYANJEDWARDJHILIXSINEL'SON|BL'AKEYIIReAMARK{BAGLEYRRXCARL'OSIL'OREZ

= GANKE TAKES THE WHEEL!|

BONUS. STORYIBY(LERNER/¢|ALBURQUERQUE

RATED T+ | $4.99US

||| I| || 00111
59606'"09139 3||”“||||||||

BONUS DIGITAL EDITION — DETAILS INSIDE!




YEARS AGO, JUNIOR HIGH SCHOOL STUDENT MILES MORALES WAS
BITTEN BY A GENETICALLY ALTERED SPIDER AND GAINED A HOST OF
ARACHNID-BASED ABILITIES: THE PROPORTIONAL SPEED, STRENGTH
AND AGILITY OF A SPIDER, THE ABILITY TO CLING TO ANY SURFACE,

BIO-ELECTRIC DISCHARGE, ACTIVE CAMOUFLAGE AND A UNIQUE
PRECOGNITIVE AWARENESS OF DANGER CALLED “SPIDER-SENSE.”

HE HID HIS NEW ABILITIES FOR SOME TIME, UNTIL HE WAS INSPIRED TO
TAKE ON THE CRIMEFIGHTING MANTLE OF...
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DON'T..HAVE...
HIS NLIMBER
MEMORIZED..

YOU NEED TO

LOOK OUT FOR
YOURSELF.

YOU SHOULD
HAVE CALLED
BLADE. HE WOULD
HAVE WARNED YOU
NOT TO GET
INVOLVED.

SAVE
SOME OF THAT
SPIDER-BLOOPD,
BOY. I HAVE USE

FOR IT.

LIFE ISN'T
KIND TO
HEROES.

BUT I
DO HAVE A DO YOU
QUESTION. INTENTIONA

LLy
DRESS LIKE IT'S
CARNIVAL OR IS IT
JUST HARD TO FIND
CLOTHES THAT FIT
WHEN YOU'RE
THAT UBLYZ

BECALUSE

NO ONE
ELSE WILL.




THIS DAMN WORLD
1S BROKEN POWN
TO ITS CENTER.

AND ANYONE
WHO TEACHES
YOU THAT YOUu

CAN CHANGE IT--

--|$ EITHER A
LIAR OR A FOOL.

“HAPPY
BIRTHDAY,
MILES...”




TEARSIAGO!

WHOA.
THIS |S FIVE

HUNDRED
..S0RRY
I MISSED BUT DOLLARS.
IT BY A FEW HAPPY
WEEKS. POING BIRTHDAY,
THINGS. ieTHOA.
SAID.

IT Is.
NOW PUT IT
NEVER COLUNT
AWAY. — A'GIFT IN FRONT
OF THE PERSON WHO
GAVE IT TO YOLI.
BAD FORM.

SPEND IT
ON YOURSELF.
OR A GIRL.
TWO GIRLS.
WHATEVER.

LIVE
A LITTLE,
KID.

WHERE'D
YOU GET
IT2

D N“T
MATTER WHERE
IT CAME FROM.

BUT IT
COMES WITH
SOME ADVICE.

WHAT
KIND OF
ADVICE?



LISTEN. YOU'VE
BEEN IN BROOKLIN VISIONS
FOR A MINUTE. YOUR PARENTS
WANT THE BEST FOR YOU, BUT
DON'T EVER THINK YOU'RE LIKE
THOSE KIDS. YOU'RE NOT.
YOU DON'T HAVE THEIR
ADVANTAGES.

FOR A LOT
OF THOSE KIDS
chSH Li”ﬁé%fn”é‘év 24
WON'T SAY
You 15 NOTHIN. IT. BUT THEY
DAMN WELL
KNOW IT.

S0 You
CAN'T TAKE
THEIR RISKS. AND
YOU CAN'T HAVE
THEIR DREAMS.

IT'S NOT
THAT KIND
OF SCHOOL--

THE ONLY
RESPONSIBILITY

THIS
DAMN WORLD
1S BROKEN
DOWN TO ITS
CENTER.

LOOK OUT FOR YOURSELF
BECAUSE NO ONE
ELSE WILL.

AND ANYONE

WHO TEACHES YOU

THAT YOU CAN CHANGE

IT, 1S EITHER A LIAR
OR A FOOL.

WHATEVER

THAT SCHOOL

1S SELLING, DON'T
BUY IT.

I GOTTA
60. DON'T TELL
YOUR PARENTS WHERE
THAT MONEY CAME
FROM. OUR SECRET.
BE GOOD, YEAHZ



