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The costumedivigilante known as DAREDEVIL
has been fighting crime in the dark!streets cmdF)n the foggy, cold
rooftops of New York City for years./In| thatfifime he’s fought some deadly
men and women: assassins, crime ords, killers and thieves. One of
DaLedeviI’s most dangerous adversaries theFassassin known as...

With unshakable aim, expertise with all fOl‘I‘;‘IS.Of weaponry, deadly
fighting skills and an unpredictable moral’ compass, Bullseye used
his talents to become one of the world’s greatest (and highest paid)
assassins.g Often foiled by Daredevil, Bullseye has been lying low...but
getting bored.  He went over the top for his last job, taking out a mob
informant in a spectacular explosion. lFor his next assignment, to extract
Fabian Losani, a U.S. gangster’sison, from the grip of the Black Knife
Cartel in Colombia, his handler urged discretion. But being cautious
has never been his style, and Bullseye’s already making a big splash...
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