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Itis a perlod of renewed hope for the Rebelhon.
The evil Galactic Empire’'s greatest weapon, the
‘Death Star, has been destroyed and now the
Rebel Alhance looks to press [} £33 advantage by

unleashlng a darlng offenswe throughout the
far reaches of space.

Prmcess Lela Organa and her team of rebe\s
have just completed a darlng mission where
they ‘managed to mflltrate and destroy the R
largest Imperial weapons factory in the galaxy.
" Their success was owed .in Iarge part to the’ '
‘valiant efforts of young Luke Skywalker, who at
one pomt during the battle stood face. to face

| w:th the unstoppable Darth Vader h|mse|f

V But Luke fmds l|ttle cause for celebratlon |n the
“victory. He has now seen the fuII power of the

- Forcein action and knows he has a very |ong way

*to go if he ever hopes to become a true Jedi....
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“THE ILLUSTRIOUS JABBA

BIDS YOU WELCOME TO

THE HUMBLE SANDS OF
TATOOINE.”

AND HE
HOPES THAT THESE
NEGOTIATIONS PROVE
BENEFIA(IE-ILAL FOR

YOU MAY
DISPENSE WITH THE
PLEASANTRIES.

WE WILL

BEGIN THE

NEGOTIATIONS
NOw.

GIVE THE
EMPEROR WHAT
HE WANTS AND HE
WILL ALLOW YOU
TO LIVE.



THIS
CONCLUDES THE
NEGOTIATIONS.




<I SEE WHY
THE EMPEROR SENT
YOU TO ME, LORD
VADER. YOU ARE A
MAN WHO KNOWS
HOW TO STRIKE A
BARGAIN.>

TRANSLATED FROM HUTTESE



