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STOP ME 
IF YOU’VE HEARD 

THIS ONE BEFORE--
A SPIDER WALKS 

INTO A BAR...
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SPIDER-MAN 
created by 

STAN LEE 
and 

STEVE DITKO

PETER PARKER was bitten by a radioactive spider and gained the 
proportional speed, strength and agility of a SPIDER, adhesive 
fingertips and toes, and the unique precognitive awareness of 
danger called “SPIDER-SENSE”! After the tragic death of his 
Uncle Ben, Peter understood that with great power there must 
also come great responsibility. He became the crimefighting 
super hero called…

Thwip! That’s the sound Spider-Man’s web-shooters make. Coincidentally, it’s the sound ATMs 
make when they spit out Peter Parker’s debit card. Until he’s back on his feet, Pete’s got two 
roommates: his friend Randy Robertson and Fred Myers, A.K.A. the former Superior Foe of Spider-
Man, Boomerang! Actually, it’s not clear how “former” of a foe Fred is--he recently stole something 
NYC Mayor Wilson Fisk (yep, that one) desperately wanted for himself, and Fred just brought Peter to 
the villain hangout the Bar With No Name. Allegedly, it was to use Peter’s knowledge as Spider-Man’s 
former photographer/employer to win Spider-Man Trivia prize money, but it’s starting to look like 
Fred doesn’t have Pete’s best interests at heart...

A TRIVIAL PURSUIT  Pa rt Tw o










