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THE HUMANS
CALL THIS
ARMORT*

*TRANSLATED
FROM KLINGON.

J NOT UNTIL YOU
HAVE FINISHED
THE REPAIRS YOU
WERE ORDERED
TO BEGIN AN
HOUR AGO.

UNLESS YOU ,
PREFER THAT WE STAY YES, VOQ.
HERE, ADRIFT IN SPACE, WE WERE JUST

WIPING OUR AS5ES WHILE ABOUT TO GET
THE SUPPLIES WE HAVE STARTED.

LEFT DWINDL
No-er@:E T© 14 I HAVE NO




WHY
PONT 1
BELIEVE

you?

g W o ey
THEY WOULD \ 2, THEY
PRL IO TME 1P
RECIOUS TIME IF : .
TKUVMA WERE S f  THEY po
STILL HERE,

L'RELL

AND YET THE
LEGENP CHOSE THE
SIMPLE KLINGON
TO LEAD HIS PEOPLE
NOW.

IF YOU
KNEW T'KUVMA AS
I DI, YOU WOULD
UNDERSTAND WHY
HE CH%?; AS HE

WHAT HOPE
PO 1 HAVE TO
WIN THEIR
LOYALTY?

T'EKUVMA
WAS A LEGEND. 1
AM JUST A SIMPLE

KLINGON.




é’%ﬁ%% THE KLINGONJHOMELORLDIO0;NDS
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THE ANCESTRAL LANDS OF HOUSE GIRJAH.

NOWHERE
LEFT TO RLUN,
MA

WHERE ARE
YOU @OING,
RUNTZ

i Ml 1Y "Wt \\EE ' | W



i WRONG, LITTLE |
A BROTHER?

¥ AFRAID TO
| RUN INTO THE

FATHER
USED TO
SAY THERE
1S WISDOM
IN FEAR.

THIS 15
FOR YOUR
OWN @00D, \ ! :
T'KUVMA. AN

THIS 15 HOW
YOU LEARN TO
BE KLINGON.

HOW You
LEARN TO BE
STRONG.






