CONSIDERED TO BE THE NEXT STEP IN HUMAN EVOLUTION, MUTANTS DISCOVER THEIR
HERITAGE AT PUBERTY, WHEN THEY MANIFEST SUPERHUMAN POWERS AND ABILITIES. BUT
RATHER THAN BEING CELEBRATED FOR THEIR GIFTS, MUTANTS ARE INSTEAD CONFRONTED
BY A WORLD THAT'S NEVER HATED OR FEARED THEM MORE. WITH THE FATE OF THEIR RACE
HANGING IN THE BALANCE, MUTANTKIND NEEDS HEROES WHO WILL COURAGEOUSLY LEAD

THEM INTO THE FUTURE. MUTANTKIND NEEDS...
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"WE'VE LOST S0 MUCH ALREADY. | R - j |
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"I WAS FOOLISH. T T
THOUGHT IT COULPN'T GET .o St
ANY WORSE. BUT I WAS Lt |
RONG. I WAS 30 WRONG."
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I'VE TRIED TO KEEP |IT
GOING. TI'VE--T'VE PONE
THINGS I NEVER THOUGHT
I WOULDP, JUST TO KEEP
THE PREAM ALIVE. TO KEEP
THIS PLANC'gwALNE.

"NOW SOMETHING ELSE
HAS HAPPENED.

W

NNOT
AFFORP TO WAIT ANY
LONGER AND T AM
SCAREP FOR WHAT
COMES NEXT.”

I--I
PON'T KNOW
HOW YOU pIp

THIS ALL THOSE
YEARS...
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.AM I POING

THE RIGHT THING,
PROFESSOR X?
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